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From the Executive Director
Dear Friends,

As you will see, our Census 2010
Community Engagement Campaign is fully
underway at the Federation. Since last
December, we have been actively working
with an ethnically diverse network of
community organizations to conduct
community outreach and education on
Census 2010. We have provided
unprecedented level of funding as well as
Census training to our partner agencies.
We have coordinated outreach activities
and reporting of problems concerning
Census Bureauds fiel
community. The first phase of the
campaign activities have been organized

to motivate community residents to mail
in the census form by April 1. According
to the Census Bureau, the latest mail in
response rate for New York City is 48%
which is below the national average of
62%. Our partner agencies have
intensified outreach efforts and are
prepared to move into the next phase of
activities when the Census Bureau begins
to implement door to door enumeration
from May through July.
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Federation Grants $543,000 to Community Organizations for Census 2010
)

First round of grantees at a press conference
held at the Federation on February 12

The Asian American
2010 Community Engagement Campaign
got off to strong start at a press

conference hel d at
office on February 12, 2010. The
campaign brings together a diverse

network of community organizations to
ensure a complete count of all Asian
Americans in the region. The Federation
provides funding support totaling
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Assemblywoman Grace Meng speaks at the press
conference
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in  New York, New Jersey, and
Philadelphia. This great allocation marks
ah humprec&derded r laveli ofn fusding
support to grassroots organizations in the
Asian community for census outreach and
promotion in the New York region.

Grantees were:

(Continued on page 2)
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Vice Chairperson of the Board,
Gary Moriwaki presenting
grant awards



Citywide Student Poster Contest administered by APEX $90,000
Asian Americans for Equality $40,000
Asian and Pacific Islander Coalition on HIV/AIDS $5,000
Asian Women's Christian Association $10,000
Brooklyn Chines@&merican Association $26,000
Cambodian Association of Greater Philadelphia $10,000
Chinese American Women's Sisterhood Society of Philadelphia $5,000
Chinese Christian Herald Crusades $12,000
Chinese Christian Herald Crusadézhiladelphia Branch $10,000
Chinese Club of West New York $5,000
ChineseAmerican Planning Council $30,000
Council of Peoples Organization $30,000
Damayan Migrant Workers Association $12,000
Family in Touch $5,000
FGS Korean Community Center $5,000
Greater Philadelphia Korean American Census Complete Count Committee $5,000
Indochina SindAmerican Community Center $25,000
International Institute of Buffalo $5,000
Japanese American Association of New York $15,000
Japanese American Social Services Inc. $10,000
Korean American Census Task Force of New York & New Jersey $25,000
Korean American Family Services Center $10,000
Korean Community Services of Metropolitan New York $25,000
MinKwon Center for Community Action $25,000
National Federation of Filipino American AssociatidRegion 1 $5,000
Pan American Concerned Citizens Action League $10,000
Philippine American Friendship Committee $5,000
South Asian Americans Leading Together $20,000
Chhaya CDC, Adhikaar, SEVA, South Asian Youth Action, South Asian Council for Social Service$63,000

TOTAL $543,000

Hi ghlights of partner agencies® Census 2010
Census 2010 Community Engagement Campaign include

1 Citywide Student Poster Contest for Census 2010

Asian Professional Extension (APEX) is organizing a citywide student poster contest. The
contest is encouraging students in grades K through 12 to educate themselves, their
families, and their communities about the importance of the 2010 U.S. Census.

CENSUS

Students from approximately 2,000 New York City public and parochial schools have
RE§!&MABQ§IEB been invited to enter and the contest is divided into four grade categories - K-2, 3-5, 6-8,
and 9-12. A panel of judges will review the submissions and winners will be announced
the week of April 29. Winners will be selected from each borough and grade category.

First and second prize winning schools, teachers, and students will each receive $500

Citywide student poster and $250 respectively. Winning designs can be seen at www.apex-ny.org/census2010 at
contest administered by
APEX the end of the month.



http://www.apex-ny.org/census2010

1 In-language Hotlines in Over a Dozen Languages

A main component of the Feder adangoagéhstinesdoniadividualsta calpifahieyghavei s | ¢
any questions or concerns about filling out the census form. The importance of participation in the decennial census

cannot be stressed enough. But, at the same time, we want individuals and households to feel safe and confident

when filling out and mailing back the form.

The hotlines are operated by our partners -- community -based organizations that know and understand the needs and
concerns of their community the best. Partners operating the hotlines include - Adhikaar, Chhaya, Chinese Christian
Herald Crusades, Counci l of P e oAnerc@dnLondurgty Center,alapanese Ameticand o ¢ h
Social Services, MinkKwon Center for Community Action, SEVA, South Asian Council for Social Services, and South Asian
Youth Action. They are trained and knowledgeable, and will help to ensure that the members of our community get

counted.

Hotline numbers and their languages are -

LANGUAGE(S) PHONE # LANGUAGE(S) PHONE #
Cantonese (718) 3592397 Bangla (718) 4782781
Mandarin (718) 3592175 Tamil or Sinhalese (718) 4782785
Nepali (718) 4782150 Urdu/Punjabi (718) 4343266 x127
Guijarati (718) 4452430 Korean (718) 4605600
Hindi/Urdu (718) 4782720 Vietnamese, Khmer, Burmese | (212) 2260317
Punjabi (718) 3232060 Japanese (212) 4421540

1 Phone Banking and Neighborhood Canvassing

Phone banking and neighborhood canvassing are central pieces of the community outreach campaign. The
Federationds partner agencies have extensive kno-vahidedlget of
of expertise for going door -to-door to convince their community members to fill out their census forms.

Many factors can deter households or individuals from filling out and returning their census form. Language barriers,

multiple household living arrangements, distrust of the government, or simply confusion about the census itself are

reasons why extensive outreach like phone banking and/or neighborhood canvassing becomes necessary. Our partners

recruit and train volunteers of all ages and backgrounds to help in this effort. Door -to-door efforts made by MinKwon
Center for Community Action and its volunteers were even
to Break Down Resistance to the Census. 6 The MinKwon volur
Flushing.

Partner agencies conducting phone banking and/or neighborhood canvassing include- Asian Americans for Equality,
Brooklyn ChineseAmerican Association, Cambodian Association of Greater Philadelphia, Chinese Christian Herald
Crusades (Philadelphia Branch), International Institute of Buffalo, Korean Community Services of metropolitan New
York, MinKwon Center for Community Action, Philippine American Friendship Committee, and the South Asian Census
Task Force.



Census 2010 Community Engagement Campaign at Subway Stations and on New York City, Albany and
Syracuse Public Buses

Anot her major component of the Federationds Census 2010
in public transportation systems in New York City, Albany, and Syracuse. The transit ad campaign kicked off on March
8th and will run for four weeks. The campaign can be seen:

At nearly a dozen subway stations in Manhattan, Brooklyn, Queens, and the Bronx
On more than 850 MTA buses in Queens and Brooklyn

On almost 300 public buses in Albany

On about 135 public buses in Syracuse

Inter -city bus lines going to & from New York City
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Inter -borough vans going to & from Manhattan

These subway and bus ads are in nearly a dozen different Asian languages; Bengali, Cambodian, Chinese, Hindi,
Japanese, Korean, Tagalog, Thai, Urdu, and Vietnamese.

Federation census ad as seen on a MTA bus in Queens Federation census ad in Chinese, Korean and Japanese at
a subway station entrance at Herald Square

Over 33 ads were placed on subway platforms in 11 The campaign encouraged participation and stressed
different languages that the information collected is safe and confidential

The campaign also targeted commuter vans, a popular Two variations of bus ads with different languages could
way to get from one borough to the other be seen on over 850 buses in Queens and Brooklyn



